JOB DESCRIPTION	
	Job title
	Senior Head of Content Commissioning

	Job family
	Commissioning 
	Band
	L



	Job purpose

	
To work closely with the Controller (or equivalent senior leader) to construct and deliver the commissioning strategy for the genre and/or sub-genre(s), building and maintaining a strategic relationship with the supplier base at a senior creative level that generates, develops and nurtures the best ideas.  To lead the commissioning of a full range of innovative and challenging content based on a sophisticated analysis of target audience needs and in line with agreed budgets and regulatory requirements.




	Key responsibilities and accountabilities

	
· Provide creative and collaborative leadership either within the genre and/or sub-genre(s)  or across genres, with responsibility for constructing and delivering the commissioning strategy  across all platforms, in order to maximise audience reach and appreciation;
· Communicate the genre and/or sub-genre(s) editorial objectives to the supplier base and to provide the guidance necessary to deliver a match between offers and the platforms;
· Direct and creatively manage the development process and the shortlisting of proposals, encouraging a risk-taking, innovative approach to ideas development
· Identify key trends in the genre and/or sub-genre(s) and new subject territories for content;
· 
· Support creativity and diversity of ideas and to champion diversity both on and off-air;
· Ensure commissions are based on a sound understanding of cost, quality, delivery date, rights exploitation and funding needs,  so that the genre and/or sub-genre(s) is meeting its financial targets and regulatory requirements;
· Responsible for line management of the commissioning team, providing strong leadership, supporting career development and performance management as appropriate.  
· [bookmark: _GoBack]Build a culture that reflects the diversity of our communities and offers a fun and creative place to work



	Knowledge, skills, training and experience 

	
Essential
· As an expert in your field, you will provide professional leadership and act as a role model to your team and colleagues.
· Adept at managing numerous, diverse senior and executive level stakeholders, often operating under tight timescales and managing numerous competing priorities.
· Experience of operating at a senior level in the public sector and/or dealing with external/governmental stakeholders. 
· A convincing and persuasive communicator, required to modify beliefs and opinions of teams, as well as senior stakeholders, able to establish effective and collaborative relations across BBC departments, and external agencies/stakeholders where required. 
· Act as the conduit to effective communication and influence down the management hierarchy.
· A significant understanding of current markets, trends and issues within the broadcasting industry and wider media sector, and deep knowledge of output across the whole of the BBC, as well as that of competitors. 
· Deep expertise and experience in respective content area and an internally recognised source for creative thinking and innovation.
· A deep functional expert with broad and comprehensive understanding of theories, systems and practices relevant to your functional area.
· Thorough understanding of the way in which programmes are commissioned, financed and produced.
· Broad and comprehensive understanding of all BBC’s legal, contractual agreements and regulations as they apply to programme making, broadcasting and digital media.
· Extensive experience in managing significant budgets and understanding key financial drivers.  




	Job impact  

	
Decision making
· Develop, adapt and execute departmental plans in line with strategic plans and direction from Senior Leaders.
· Undertakes a wide range of activities factoring in multiple, diverse considerations, requiring complex analytics and decision making, interpretative thinking and a solutions-focussed approach.  

Scope
· Typically leading a sub-function/top line department or specialism within a top line Support function. May in some cases lead a smaller BBC Support function.
· Ability to apply external sector knowledge, contextualising challenges and changes in the sector, to understand the relative positioning and strength of the BBC’s services/practices.
· In-depth knowledge of how own sub-function/sub-divisional area integrates within the function/division, including how processes and resources interact to help achieve functional/divisional targets and objectives

Strategic impact/Influence
· Provides input into functional strategy.

Reporting  structure
· Reports into a Senior Leader within their division



	Other information  

	For Reward team use only

	Job Code
	

	Definition:		
	Content 



This job description is a written statement of the essential characteristics of the job, with its principal accountabilities, incorporating a note of the skills, knowledge and experience required for a satisfactory level of performance. This is not intended to be a complete, detailed account of all aspects of the duties involved.




Appendix - Head of TV Commissioning, England

There may be sub-sets of the generic job described above which require additional technical skills.  This appendix to the generic job description can be developed to cover such situations.

	Division
	Nations & Regions

	Reports to (title)
	Director, England

	Location base
	Flexible (England main hub)



	Organisation structure
	

	The role of Head of TV Commissioning reports to the Director, England. The incumbent will be a member of the BBC England Leadership team.

	Context
	

	
BBC England provides regional, local and network output in England across TV, Radio and Digital platforms. The new leadership team is structured by platform (Radio, TV & Online News, and TV Commissioning) and 4 regions.

A key strategic objective for BBC England is to transform our offer to serve current and future audiences better. We want to discover and showcase England’s best creative talent; and to innovate with a broader range of genres for regional opts and iPlayer-first content that targets underserved audiences.

The Head of TV Commissioning is responsible for developing and delivering this strategy, working closely with the other members of the BBC England leadership team, and colleagues in Content to increase the volume and impact of programmes made outside London. 





	Additional job specific responsibilities and accountabilities 

	· Develop and deliver a strategy which reinvents BBC England TV output for the future
· Assume line management of the Current Affairs Editors across England, and a TV development team
· Develop and implement a positive culture of collaboration, new ways of working and efficiency across these teams
· Ensure that BBC England TV output is innovative across a broader range of genres; that it reflects local voices, nurtures new talent and engages local and network audiences on digital platforms 
· Ensure the audience proposition for BBC England is future proofed and delivers wider benefits to the BBC and licence fee payers
· Strengthen the relationships between BBC England, BBC Content and BBC Studios?
· Ensure BBC England discovers and nurtures new creative talent, inside and outside the BBC, providing a pipeline of talent for the wider BBC
· Drive more local input on digital platforms
· Build a culture that reflects the diversity of our communities and offers a fund and creative place to work




	Approval 

	
Manager
	Helen Thomas, Director, England

	HR Business Partner
	Ailsa McLellan

	Date
	January 2019
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